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imple steps in making meeting green

[{ETES R ETC B establish environmen:
standards with your business.

SNVEEE a1 -7 take advantage of
technology to reduce your need for pape
choose a local destination
destination to where your participants
o reduce the distance that must be
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green washing A\

refers to any misrepresentation by a
company that leads the consumer to
believe that policies and products are
environmentally responsible, when its
claims are false, misleading or cannot be
verified.

itis also used to identify the companies
spending money on the campaign to

notify customers of their environmentally
friendly efforts
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reduce, reuse, and recyele - /- A e a1
bins to your event supplies list, and train your st
in the proper ways to recycle.

-l |- encourage food and beverage

provides toserve sugar, creamer, and other
condiments in bulk dispenser

- speakwith the banquet manager abou
using local fruits and vegetables that are in
season.





image9.png
« decor with nature -
that they are not wasted once the
meeting is over

« use paper wisely
free, recycled paper, and vegetable
based inks.

- -look for venues and
hotels that have an energy efficient
policy place

Lo, = communication

is the key in encouraging and

securing active participation frol

Il involved parties.
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anotherterm, . hasalso
been used in similar ways.

it refers to companies that are making
a concerted effort to show that they
are adopting green practices regardless
of whether their claims are true.





image11.png
ﬂn of green washih

+ sin of the hidden trade off

« sin of no proof

- sin of vagueness

« sin off irrelevance

« sin of fibbing

« sin of the lesser of two evils

\ sin of worshipping false label)
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G preventing

« meeting planners must be aware,
knowledgeable, and not and to ask
questions

« meeting planners must take
responsibility for understanding
what is being said ans ensuring that
the terms being used are credible
and make sense. ‘
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introduction of green
meetings

Green Movement was first started in
the 1960s with environmentalists
advocating the sustainable
management of resources and the
protection of the natural environment
through changes in public policy and
individual behavior.
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Why go green?
In an industry as hectic as the
meeting and events industry where
every detail is important, it is easy
to understand why planners,
suppliers, vendors, and facility
managers want to streamline
henever possible.
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Economic

it makes good business sense to go
green, and companies that choose to
do are reporting higher gross margins,
higher return on sales, higher return on
assets, and a stronger cash flow than
their less sustainable competitors.
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-+ oisocial responsibility
not necessarily a new one, the idea

that businesses should contribute to
the welfare of their communities both
ocally and globally is one of the trend:
the millennium.
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Opportunities to Gree:
major events held by Meeting Planners
International (MPI) the board of directors

purposefully considers the 8 areas of "green

meeting" as defined by the Convention Industry
Council

These includes:
+ destination selection
- transportation

* venues

+ accommodation





